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ABSTRACT

This research aims to find out how tourist facilities affect visitor loyalty to Transera Waterpark Bekasi City, based on the urgency of this research, namely increasing awareness of Transera Waterpark regarding the importance of having good and well-maintained tourist facilities. In conducting this research, researchers used quantitative research methods, namely by collecting samples using questionnaires and samples were processed using several testing techniques, namely data quality tests consisting of Validity Tests and Reliability Tests, classic assumption tests consisting of Normality Tests, Linearity Tests and Heteroscedasticity Test, Descriptive Analysis Test, hypothesis test consisting of Simple Linear Regression Test, t-test, Coefficient of Determination Test and Correlation Test. After conducting the test, it can be concluded that tourist facilities have a significant effect on visitor loyalty at Transera Waterpark Bekasi with a large influence of 41.8% and visitor perceptions of tourist facilities are in the high or good category
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INTRODUCTION

A tourist attraction is a location that is visited because of its beauty, can be a destination for tourism activities, a pleasant place to spend a long time to feel satisfaction at the tourist attraction, provides quality services, and creates beautiful memories during a tourist trip according to ( Pariyanti & Buchori, 2020). Tourist attractions are divided into 2 types, namely natural and man-made. Natural tourist attractions are tourist attractions that utilize the capabilities of natural resources either naturally or after cultivation efforts. Meanwhile, artificial tourist attractions are tourist attractions created intentionally by humans. In order for a tourist attraction to develop, the tourist attraction must have 4 tourism components, which are called 4A, namely Attraction or tourist attraction, Amenities or facilities, Accessibility and Ancillary or institutional. That is the 4A component of tourism based on Cooper's (1995) theory in (Husain & Santoso, 2023). Apart from having 4A, it is also necessary to have good quality of the tourist attraction. According to ( Albar Alaydrus et al., 2020) Facilities are physical assets that are available before a service can be provided to users. Facilities include everything that makes it easier for consumers to fulfill various needs related to the service offering.
The quality of a tourist attraction is not only seen from the condition of the tourist attraction, but is also assessed in terms of facilities, service, service, marketing and also in terms of accessibility that can support the tourist attraction. Visitor assessments can also be a reference in developing tourist attractions in the future. When building a tourist attraction, it should be adjusted to the desires and needs of visitors, so that visitors can feel satisfied and in line with their expectations of the tourist attraction. In this way, visitors will stay at the tourist attraction for a longer period of time and can visit the place again. Tourist attractions are also closely related to tourist attractions, because attractions are the basis of tourism itself. And the attractiveness of a tourist attraction can attract visitors' interest in visiting the tourist attraction. Without an attraction at a certain tourist attraction or place, tourism will be difficult to develop. A tourist attraction must improve its quality so that it becomes better and gets a positive image. Because the image of the quality of a tourist attraction can be a reference to see the level of excellence of a tourist attraction. The quality of a tourist attraction is one of the determining elements in attracting visitors. Apart from that, the availability of facilities is also important in providing visitors' needs while they are away from their place of residence. Having complete facilities can also become a magnet for visitors, because their needs and interests can be met by a tourist attraction. So, to become a popular tourist attraction, it also needs to have complete facilities. According to ( Septiawan, 2021) , tourist facilities include various facilities and infrastructure that provide comfort and facilitate the implementation of recreational activities, both in terms of management by tourists, managers and the community. Thus, it can be concluded that tourist facilities include all forms of facilities and infrastructure that facilitate recreational activities, management and community participation in tourism activities.
Having complete or complete facilities creates tourist loyalty towards a tourist attraction because positive experiences with facilities can create tourist loyalty and tourists who are satisfied with the facilities tend to be more likely to return to the same tourist attraction, making a continuous contribution to the tourism industry in the tourist attraction. According to (Payangan, 2014) quoted by ( Abdul Aziz et al., 2020) , Visitor loyalty is the percentage of customers who remain loyal, who wish to continue using a service or product, and have the intention to recommend the product or service to others. In the tourism business according to (Hasan, 2015) quoted by ( Abdul Aziz et al., 2020) , tourist loyalty can be measured through three factors, namely: 1) Intention to continue buying the same product in the future (long-term aspect), 2) Greater purchase rates over longer visits, and 3) Willingness to recommend the product to others. Visitor loyalty is one of the crucial factors for the continuity of a company's business (Amalia & Sudibyo, 2020).
One tourist attraction that can be looked at in terms of facilities is the Transera water park. Transera Waterpark is located in Harapan Indah, Bekasi City.
Transera Waterpark is a water recreation park with an exotic African feel. Transera water park is one of the largest tourist attractions in Jabodetabek with an area of 6.3 hectares. Transera Waterpark is a type of man-made tourist attraction. This recreation park was built starting in June 2012 and cost more than IDR 150 billion. Transera waterpark has 23 rides, consisting of crazy cone, racer slide, water slide, wave pool, cowboy town, and Zambesi river or current pool which has a depth of 90 cm. And there is a land ride or dry park covering an area of 2 hectares containing various dry games, boom boom car, lantern park and other rides. This Transera water park used to be a tourist attraction that was busy with visitors, but according to the author's observations, over time, this Transera water park experienced a decline in visitors and until the Covid-19 outbreak, the Transera water park was closed and not operating at all. On Saturday, January 2 2021, Transera finally reopened and was selling tickets at a price of IDR 30,000, but with Transera having reduced the price to such an extent, it still couldn't be as busy as before. Transera Waterpark operates every day from 10.00 am to 5.30 pm, but on Saturdays and Sundays Transera Waterpark opens earlier, namely opening at 8.30 am. Currently ticket prices are sold starting from IDR 35,000 for Friday to IDR 80,000 on Saturday and Sunday. for Monday to Thursday tickets are sold at IDR 65,000 ( Transera Waterpark , nd)
According to the experience of several visitors who came to Transera Waterpark, they felt happy and also enjoyed the activities at Transera Waterpark, however, many tourists still felt dissatisfied because there were still several facilities that were considered poor and unsupportive. Examples include several rides that are not operational, a lack of bathrooms, slippery floors around the swimming pool, a lack of maps to guide the way and know where the rides are and tap water that flows slowly and slowly, as well as dirty bathrooms or toilets.
 
METHODOLOGY
This research uses quantitative research methods. The subjects of this research were visitors to Transera Waterpark Bekasi. The data in this research comes from primary data and secondary data. Primary data is in the form of questionnaires or questionnaires , while secondary data is in the form of structured observations and documents. The population in this study were visitors to Transera Waterpark Bekasi 2023, totaling 100 people. The data is processed using several testing techniques, namely data quality testing consisting of Validity Test and Reliability Test, classical assumption testing consisting of Normality Test, Linearity Test and Heteroscedasticity Test, Descriptive Analysis Test, hypothesis testing consisting of Simple Linear Regression Test, Test- t, Coefficient of Determination Test and Correlation Test .

RESULTS AND DISCUSSIONS

[bookmark: _Toc167364091][bookmark: _Toc167364101]Data Quality Test
In testing the quality of this data, researchers used the IBM SPSS Statistics 25 application to make it easier to process the respondent data that had been obtained. The following is an analysis of the results of the data quality test using the IBM SPSS Statistics 25 application:
The following are the results of the validity test of each research variable based on data processing using SPSS:
[bookmark: _Toc166514140]Table 1. Validity Test
	Variable
	Question
	R count
	Information

	Tourist Facilities
(X)
	P1
	0.621
	Valid

	
	P2
	0.673
	Valid

	
	P3
	0.539
	Valid

	
	P4
	0.663
	Valid

	
	P5
	0.677
	Valid

	
	P6
	0.657
	Valid

	
	P7
	0.716
	Valid

	
	P8
	0.576
	Valid

	
	P9
	0.652
	Valid

	
	P10
	0.691
	Valid

	
	P11
	0.713
	Valid

	
	P12
	0.642
	Valid

	
	P13
	0.638
	Valid

	
	P14
	0.705
	Valid

	
	P15
	0.645
	Valid

	
	P16
	0.697
	Valid

	
	P17
	0.710
	Valid

	
	P18
	0.670
	Valid

	
	P19
	0.735
	Valid

	
	P20
	0.697
	Valid

	
	P21
	0.783
	Valid

	
	P22
	0.719
	Valid

	
	P23
	0.748
	Valid

	
	P24
	0.597
	Valid

	
	P25
	0.695
	Valid

	
	P26
	0.656
	Valid

	
	P27
	0.555
	Valid

	
	P28
	0.655
	Valid

	
	P29
	0.600
	Valid

	
	P30
	0.732
	Valid

	
	P31
	0.774
	Valid

	
	P32
	0.718
	Valid

	
	P33
	0.736
	Valid

	
	P34
	0.760
	Valid

	
	P35
	0.659
	Valid

	
	P36
	0.683
	Valid

	
	P37
	0.714
	Valid

	
	P38
	0.711
	Valid

	
	P39
	0.718
	Valid

	
	P40
	0.642
	Valid

	
	P41
	0.681
	Valid

	
	P42
	0.581
	Valid

	
	P43
	0.662
	Valid

	
	P44
	0.68
	Valid

	
	P45
	0.669
	Valid

	
	P46
	0.585
	Valid

	
	P47
	0.565
	Valid

	Visitor Loyalty
(Y)
	P1
	0.803
	Valid

	
	P2
	0.864
	Valid

	
	P3
	0.815
	Valid

	
	P4
	0.807
	Valid

	
	P5
	0.774
	Valid

	
	P6
	0.745
	Valid


Source: Author's Process, 2024
Based on the table above, it can be concluded that all question items for each variable have a calculated r value of more than r table, namely 0.1966, which means that each question item used in this research is valid and suitable for use as a measurement in this research.
This test was carried out using the Cronbach's Alpha technique . An instrument can be said to be reliable if the Cronbach's Alpha value is > 0.7. The following are the results of the reliability test using SPSS:
[bookmark: _Toc166514141]Table 2 . Reliability Test
	Variable
	Cronbach's Alpha
	Information

	Tourist Facilities (X)
	0.973
	Reliable

	Visitor Loyalty (Y)
	0.886
	Reliable


Source: Author's Process, 2024
[bookmark: _Toc167364095][bookmark: _Hlk164961195]Descriptive Analysis
Respondents' responses regarding Main Facilities showed that the total score for Main Facilities was 6438. The total score is included in a continuum line, which can be seen in the image below:
[image: ]
[bookmark: _Toc166514939]Figure 1. Main Facilities Continuum Line (Main Facilities)

[bookmark: _Hlk164961861][bookmark: _Toc167364097]Ideally, the expected score for respondents to answer 20 statements is 8000. The calculations in the table show that the score obtained is 6438 or 80.48% of the ideal score of 8000. Thus, Main Facilities are in the high or good category.
Respondents' responses regarding Support Facilities showed that the total score for Support Facilities was 5844. The total score is included in a continuum line, which can be seen in the image below:
[image: ]
[bookmark: _Toc166514940]Figure 2. Support Facilities Continuum Line

[bookmark: _Toc167364098]Ideally, the expected score for respondents to answer the 18 statements is 7200. The calculations in the table show that the value obtained is 5844 or 81.17% of the ideal score of 7200. Thus, Support Facilities are in the high or good category.
Respondents' responses regarding Supporting Productive Activities (Activity Supporting Facilities) showed that the total score for Supporting Productive Activities (Activity Supporting Facilities) was 2332. The total score is entered into a continuum line, which can be seen in the image below:
[image: ]
[bookmark: _Toc166514941]Figure 3. Supporting Productive Activities Continuum Line (Activity Supporting Facilities)

[bookmark: _Toc167364099]Ideally, the expected score for respondents to answer 7 statements is 2800. The calculations in the table show that the score obtained is 2332 or 83.29% of the ideal score of 2800. Thus, Supporting Productive Activities (Activity Supporting Facilities) is in the very high category or very good.
Respondents' responses regarding Destination Accessibilities (Tourist Attraction Achievement Facilities) showed that the total score for Destination Accessibilities (Tourist Attraction Achievement Facilities) was 676. The total score is included in a continuum line, which can be seen in the image below:
[image: ]
[bookmark: _Toc166514942]Figure 4. Destination Accessibilities Continuum Line (Tourist Attraction Achievement Facilities)

[bookmark: _Toc167364100]Ideally, the expected score for respondents to answer 2 statements is 800. The calculations in the table show that the score obtained is 676 or 84.50% of the ideal score of 800. Thus, Destination Accessibilities (Tourist Attraction Achievement Facilities) is in the very high category or very good.
Respondents' Responses Regarding Visitor Loyalty It was found that the total score for Visitor Loyalty was 1707. The total score is entered into a continuum line, which can be seen in the image below:
[image: ]
[bookmark: _Toc166514943]Figure 5. Destination Accessibilities Continuum Line (Facilities for Achieving Tourist Attractions)

Ideally, the expected score for respondents to answer the 6 statements is 2400. The calculations in the table show that the value obtained is 1707 or 71.13% of the ideal score of 2400. Thus, Visitor Loyalty is in the high or good category.

Classic assumption test 
In carrying out the classic assumption test, the researcher used a data processing tool, namely IBM SPSS Statistics 25, so that the researcher could easily obtain data processing results from the questionnaire respondents that had been collected. The following is an analysis of the results of classical assumption testing using IBM SPSS Statistics25: 
The normality test is a test used to see whether the independent variables and dependent variables used in this research are normally distributed or not. In this study, researchers used the Kolmogorov Smirnov technique , where a variable is said to be normally distributed if the significance value is > 0.05, conversely if a variable has a value < 0.05, then the variable is not normally distributed. The following are the results of the normality test using the Kolmogorov Smirnov technique via SPSS:
[bookmark: _Toc166514147]Table 3. Normality Test Results
	One-Sample Kolmogorov-Smirnov Test

	
	Unstandardized Residuals

	N
	100

	Normal Parameters a, b
	Mean
	.0000000

	
	Std. Deviation
	3.19628274

	Most Extreme Differences
	Absolute
	,140

	
	Positive
	.071

	
	Negative
	-.140

	Statistical Tests
	,140

	Asymp. Sig. (2-tailed)
	,000 c

	Monte Carlo Sig. (2-tailed)
	Sig.
	.036 d

	
	99% Confidence Interval
	Lower Bound
	.031

	
	
	Upper Bound
	.041

	a. Test distribution is Normal.

	b. Calculated from data.

	c. Lilliefors Significance Correction.

	d. Based on 10000 sampled tables with starting seed 2000000.


Source: Researcher's Process, 2024
Based on the table of One-Sample Kolmogorov-Smirnov Test normality test results above, if seen from the Monte Carlo Sig value. (2-tailed) namely 0.036, which is less than the significance value of 0.05. So it can be concluded that the distribution of the Tourism Facilities and Visitor Loyalty variables is not normally distributed.
[bookmark: _Toc166514148]The linearity test is a test used to evaluate whether the relationship between the independent variable and the dependent variable is linear or not. To carry out the linearity test in this research, the Test of Linearity was used . If the Sig value . if Deviation From Linearity is > 0.05, it can be concluded that there is a linear relationship between these variables. The results of the linearity test can be seen in the table below:

Table 4. Linearity Test Results
	ANOVA Table

	 
	Sum of Squares
	Df
	Mean Square
	F
	Sig.

	Loyalty * Tourist Facilities
	Between Groups
	(Combined)
	1341,031
	52
	25,789
	3,065
	0,000

	
	
	Linearity
	725,104
	1
	725,104
	86,174
	0,000

	
	
	Deviation from Linearity
	615,928
	51
	12,077
	1,435
	0.106

	
	Within Groups
	395,479
	47
	8,414
	 
	 

	
	Total
	1736,510
	99
	 
	 
	 


Source: Researcher's Process, 2024


Based on the test results table, it can be seen that the value of Deviation from Linearity is 0.106 where the value is >0.05. So it can be concluded that the relationship between the Tourism Facilities variable and Visitor Loyalty is a linear relationship.

The heteroscedasticity test is a test used to see whether there is an inequality of variance from the residuals of one observation to another. Heteroscedasticity detection can be done using the scatter plot method by plotting the ZPRED value (predicted value) with SRESID (residual value) . The research is said to have no symptoms of heteroscedasticity if the data points are spread above and below or around the number 0, the points do not gather only above or below, the distribution is not patterned, forming a wave pattern that widens then narrows and widens again and the points -The data points do not have any pattern. The following are the results of the heteroscedasticity test via SPSS which can be seen in the image below:



[image: ]
[bookmark: _Toc166514944]Figure 6. Heteroscedasticity Test Results
Source: Researcher's Process, 2024


[bookmark: _Toc167364105]It can be seen in the charts above that the distribution data is above and below or around the number 0, this data also has no pattern. So it can be concluded that the research does not experience heteroscedasticity.

Hypothesis testing 
To carry out hypothesis testing, researchers used the IBM SPSS Statistics 25 application which can simplify and speed up the process of processing questionnaire data obtained from research respondents. The following is an analysis of the results of hypothesis testing via IBM SPSS Statistics 25:
The simple linear regression test is a test used to determine the relationship and magnitude of the influence of the independent variable on the dependent variable. The following are the results of the Simple Linear Regression Test via SPSS and the equations:
[bookmark: _Toc166514149]Table 5. Simple Linear Regression Test Results
	ANOVA a

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	725.104
	1
	725.104
	70,259
	,000 b

	
	Residual
	1011.406
	98
	10,320
	
	

	
	Total
	1736.510
	99
	
	
	

	a. Dependent Variable: Visitor Loyalty

	b. Predictors: (Constant), Tourist Facilities


Source: Researcher's Process, 2024

From the output it is known that the calculated F value = 70.259 with a significance level of 0.000 < 0.05, so the regression model can be used to predict the participation variable or in other words there is an influence of the Tourism Facilities variable (X) on the Visitor Loyalty variable (Y).

The t test or partial test is a test used to determine the effect of each independent variable on the dependent variable. In this partial test, the significance value used is 0.05 or has a 95% chance of success and 5% chance of success. If the significance value of a variable is <0.05, then Ho is rejected or the independent variable has a partial influence on the dependent variable, but conversely if the significance value of a variable is >0.05, then Ho is accepted or the independent variable has no partial influence on the dependent variable. . The following are the results of the t test or partial test via SPSS:
[bookmark: _Toc166514150]Table 6. T-test results
	Coefficients a

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	Q
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	-1,026
	2,183
	
	-.470
	,639

	
	Tourist Facilities
	.118
	.014
	,646
	8,382
	,000

	a. Dependent Variable: Visitor Loyalty


Source: Researcher's Process, 2024

[bookmark: _Toc167364108]There are three ways to find out the results of the t test, namely based on the standard Beta coefficient, based on significance and based on the calculated T value. Based on the t test results table above, it can be seen that the standard Beta coefficient is 0.646, which means the influence of the Tourism Facilities variable is positive. Meanwhile, based on the significance of the Tourism Facilities variable, it is 0.000, where the significance value is less than 0.05, which means the influence of the Tourism Facilities variable is significant. And seen from T count, by T count > T table, T table is obtained from the amount of data - independent variables, which produces 100-1 = 99, then T table 99 with a significance used of 0.05 is 1.984. In the test results table, the calculated T value is 8.382 > T table 1.984, which means that the influence of the Tourism Facilities variable is significant on the Visitor Loyalty variable.

Coefficient of Determination Test
The coefficient of determination test is a test used to measure the ability of a regression model to explain variations in the dependent variable used. If the R2 value is between 0 (zero) and 1 (one), then the regression model can explain variations in the dependent variable well. The closer the R2 value is to 1 (one), the regression model can explain variations in the dependent variable as a whole, conversely, if the R2 value is closer to 0 (zero), then the regression model has limitations in explaining variations in the dependent variable. The following are the results of the coefficient of determination test via SPSS:

[bookmark: _Toc166514151]Table 7. Coefficient of Determination Test Results
	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	,646 a
	,418
	,412
	3,213



	a. Predictors: (Constant), Tourist Facilities


Source: Researcher's Process, 2024
[bookmark: _Toc167364109]Based on the table of determination coefficient test results via SPSS above, if you look at the R Square value, it is 0.418, which means that the influence of tourist facilities on visitor loyalty is 41.8%.
Correlation Analysis
Correlation Analysis aims to determine the relationship between the influence of the tourist facility variable (X) on visitor loyalty (Y), determine the level of strength of the relationship between the tourist facility variable (X) and the visitor loyalty variable (Y), and determine the direction of the relationship between the two variables using the Rank correlation coefficient. Spearman calculated using SPSS to show the relationship between two variables on an interval scale. The following are the results of the Spearman Rank correlation analysis via SPSS:
[bookmark: _Toc166514152]


Table 8. Correlation Analysis Test Results
	Correlations

	
	Tourist Facilities
	Visitor Loyalty

	Spearman's rho
	Tourist Facilities
	Correlation Coefficient
	1,000
	,614 **

	
	
	Sig. (2-tailed)
	.
	,000

	
	
	N
	100
	100

	
	Visitor Loyalty
	Correlation Coefficient
	,614 **
	1,000

	
	
	Sig. (2-tailed)
	,000
	.

	
	
	N
	100
	100

	**. Correlation is significant at the 0.01 level (2-tailed).


Source: Researcher's Process, 2024


Based on the output above, it is known that Sig. (2-tailed) of 0.000. Because the Sig (2-tailed) value is <0.05, it can be interpreted that there is a significant relationship between the Tourism Facilities variable (X) and the Visitor Loyalty variable (Y). A coefficient figure of 0.614 was also obtained, which can be interpreted as a strong level of correlation or relationship strength.

CONCLUSIONS

This research aims to find out how tourist facilities influence visitor loyalty to Transera Waterpark Bekasi City based on the urgency of this research, namely increasing awareness of Transera Waterpark regarding the importance of having good and well-maintained tourist facilities . The research results have answered the existing problem formulation.
In this study, researchers used the Tourism Facilities variable with 4 (four) dimensions, namely Main Facilities, Support Facilities, Supporting Productive Activities, Destination Accessibilities as independent variables. and using the Visitor Loyalty variable as the dependent variable. The type of research used by researchers is quantitative research and collecting sample data by distributing questionnaires to 100 people with the criteria of having visited Transera Waterpark Bekasi City and being 17 years old. The analytical method used is data quality testing in the form of Validity Test, Reliability Test. Classic Assumptions in the form of Normality Test, Linearity Test, Heteroscedasticity Test. Descriptive Analysis Test. Hypothesis testing in the form of Simple Linear Regression Test and t-test. Coefficient of Determination Test and Correlation Test.
Based on the results of the analysis, all indicators in this research are valid and reliable, in the classic assumption test the data obtained is not normally distributed, the relationship between the variables of Tourism Facilities and Visitor Loyalty is a linear relationship, and the research does not experience heteroscedasticity. In the descriptive analysis test, the Main Facilities dimension was in the high or good category, as were the Supporting Productive Activities dimensions , Destination Accessibilities (Tourist Attraction Achievement Facilities) and the Visitor Loyalty variable. Meanwhile, the Support Facilities dimension is in the very high or very good category. In the hypothesis test, there was an influence of the Tourism Facilities variable on Visitor Loyalty and the influence was declared significant. In the coefficient of determination test, the influence of tourist facilities on visitor loyalty was 41.8% and in the correlation test, a coefficient figure of 0.614 was obtained, which can be interpreted as the level of strength of correlation or strong relationship.
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